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0.1 2 worldwide Product Placement Spending, 2006 & 2007
" {billions and % increase vs. prior year)
3 4"05

T < 5¢ (37.2%)

+ # 2007 54,38 [30.3%)

6 Souwrce; PQ Media, LLC, March 2007

DIET &1 Wi EManketer Lom

RESPONSIVENESS TO ADS ACROSS MEDIA

CONSUMER SEGMENTS
Ads on
Emerging
Media Ads _
Vehicles on the |Ads in Mass Ads on Ads at Ad
Road Media Paper Events Adverse
% US Adults 9% 12% 17% 17% 13% 32%

Percent morefless likely than the average U.S. adult to Agree with the statement....
“& celebrity endorsement may influence

me to consider or buy a product” +134 10 5 12 +3 27
“1 must admit | like to show off” +53 3 3 5 +39 15
“I'm always one of the first of my friends to
try new products or services” +51 +5 +§ 13 +13 A8
“| follow the latest trends and fashions”

+50 +10 +3 -11 +30 -27
“Brand name is the best indication of
quality” +13 -2 -4 +10 +1 -12

Source: MRI's Fall 2007 Survey of the American Consumer. Fieldwork: Sept. '08-Dct. '07.
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